NOTHING

How to launch the first smartphone from a British firm in six years and cement Nothing as the
consumer tech disruptor of 2022 in three short months? With a brand big on building hype, we
knew it was time to demonstrate to a demanding UK press that the facts about Phone (1) were no
less thrilling, by delivering a comprehensive package of news, and interviews. We also
knew we had to be nimble and mobilise quickly, working closely with Nothing’s in-house team
within a highly fluid situation around product details and availability. Being able to think on

our feet and move swiftly was a major reason the brand chose Little Red R‘
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At the conclusion of our three-month launch. project,

reviews,

we had secured over 900 pieces

YouTube and social media. This included
a continuous news cycle in the national and tech press, standout profile pieces in the likes
of The Times, Dezeen, and the Evening Standard - who re-launched its tech coverage with a DPS
interview of Carl and Adam. Reviews have continued to land with 4-star or better ratings,
lifestyle coverage has inked in the likes of Monocle, Rolling Stone, GQ, and Wallpaper¥*,
broadcast slots on the BBC and leading YouTubers including ASBYT and TechSpurt. Job done!

overwhelmingly positive coverage across print, online,

plus

How to make much ado about
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Best budget smartphones that don’t miss out N“’“““g'
on functionality

Nothing aims to rekindle the “amazing feeling" of early smartphones
with Phone (1)
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With hype for the Phone (1) reaching fever-pitch we sought to keep
the news agenda rolling by feeding the UK media details about the
product’s unique design, keynote event details, launch party
particulars, and sending out exclusive ‘save the date’
encourage extra coverage across the web and social media.
was taking place,

invites to
While this
we were busy beavering away in the background
securing launch event arranging product pre-briefs with
top-tier media targets, and sending samples for testing. With high-
profile spokespeople such as co-founder Carl Pei and design director
Adam Bates, we were also tasked with landing impactful business
profile and thought leadership pieces around the launch of the Phone
(1). Naturally, with expectation surrounding the reveal, Little Red
Rooster was expected to run a proactive and reactive press office
able to cope with an ever-evolving situation and handle demand for
one of the most eagerly anticipated tech products of 2022.
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